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Atalaya Exec Starts Marketing Firm

Atalaya Capital’s chief fund-raiser has left the distressed-
debt shop after eight years to open a fund-marketing firm.

Richard Lieberman, who has raised more than $2.5 billion
for a series of draw-down funds Atalaya runs, is calling his
new firm Swiss Hill Advisors. He'll likely find demand for
his services given his track record raising capital for illiquid
investments during a period when institutional investors in-
creasingly favored more-liquid strategies.

In a letter to investors this month, Atalaya noted that its
latest vehicle, Atalaya Opportunities Fund 6, recently held a
first close with more than $450 million, and is about to hold
a second close on more than $50 million. The firm, which be-
gan marketing the vehicle in the second quarter with a $750
million fund-raising goal, expects to hold a final close around
yearend.

In disclosing Lieberman’s departure, the letter also said
that Ashley Fochtman has been promoted to head of business
development and investor relations. Fochtman has worked
under Lieberman for six years.

Atalaya, whose staff of 33 is evenly split between invest-
ment and operations functions, plans to hire another market-
ing professional to work under Fochtman.

The investor letter also noted that Fund 5 concluded its
investment period in July, having deployed $765 million of
capital on total commitments of $575 million. “Importantly,
we were able to recycle nearly 40% of Fund 5’s drawn capital,”

the letter said.

Lieberman, meanwhile, is setting up shop in New York. In
2010, Foundation & Endowment Money Management magazine
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